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Corporate culture, based on national and religious factors: the Russian Orthodox Tradition opportunities
The purpose of this paper is twofold theoretical and practical as fallows. First it is to investigate the phenomena of corporate culture from the points of view of human wants. Therefore the mediate aim is to research mechanism of consumption then build human wants' model. Another theoretical mediate aim is to survey corporate culture criteria for the determination of meeting wants manner from the points of view of the system of values. Actually values come from the national and religious parts of mentality. Arriving this aims it become possible to build out a model for of organization and dynamic managerial affections toward the corporate culture based on national and religious factors and explain its influence to corporate effectiveness.
Second purpose it is to make representative field research of Russian modern business environment practice of applying national and religious tradition in corporate culture. This paper already presents the results of a series of interviews conducted amongst Russian Orthodox managers, who apply their religious beliefs in their corporations' cultures. For example they provide to the employees chances to celebrate the liturgy and divine services in the corporations' own churches, organize orthodox unions and activities.
It proves that building corporate culture on Orthodox tradition is extremely positive. Indeed economical and labor activity of Russians is defined by dominance of special non material motives based on national and religious specific of Russian mentality. Orthodoxy is staple religious in Russia and 80% of people regard themselves as Orthodox. Paper should formulate Russian and Orthodox principles of corporate culture which can provide high labor motivation due to Russian mentality particulars.
